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« The Changing Nature of Educational Assessment

R. E. Bennett, (2015)
Review of Research in Education, Vol. 39, No.1, pp. 370-407

« Cognitively Based Assessment of, for, and as Learning
(CBAL): A Preliminary Theory of Action for Summative and

Formative Assessment
R. E. Bennett (2010), Measurement: Interdisciplinary Research & Perspectives, Vol.

8, No. 2-3, pp. 70-91

« Transforming K-12 Assessment: Integrating Accountability

Testing, Formative Assessment and Professional Support
R. E. Bennett & D. H. Gitomer (2008), ETS Research Memorandum No. RM-08-13
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CBAL Reading Test
Section1

— TOFY—rIFICFEONTOL2BEOEEHZRLTUVEY  FBR
Berksh April
Mt‘; [SLI=AS o TF v — b ERREEHELY,

€ ot Spring ot v BORDSEICFEEMD SN TNDENSTEETT EREE DR, Fr—
- B FEBIOZBICANLAEN, EVh: BERT EEERUELL,

But at East Schaghticoke | saw an ivory birch = = & ) _
Litting a filmy red mantle of knotted buds Fr—rERIOBEA L. FTEHODNATWNSEBEDEIVEDDT IL—TERLT

Above the rain-washed whiteness of her arms WET, INLDBEIFNISINDIEDRMERL TS TLLID, AN
It is not Spring—not yet— ;:)i#l’;ﬁkgz&?\o Evh BREICEZSHICNODEEAFTEDLIIE
: : : TWSMRFELLS,

But at Hoosick Falls | saw a robin strutting
Thin, still, and fidgety
Mot like the puffed, complacent ball of feathers %@Jl’h’&?ﬂi(%
That dawdles over the cidery Autumn loam

|

It is not Sprino—not yot-
But up the = by Pocoarhite
Some springy shrub, a scarlet gasn on the grayness ENEFIC E PN

Climbs, flaming, over the melting snows B
HANTL [ZH SN TLY

It is not Spring—not yet— S - S -
But at Williamstown the willows are young and golden gél'_d?g_é é'&d}%jﬁh&%
Their tall tips flinging the sun's rays back at him T &R ™I 5

And as the sun drags over the Berkshire crests

The willows glow, the scarlet bushes burn

The high hill birches shine lik le pl i ",
& high hill birches shine like purple plumes BT,

A royal headdress for the brow of Spring
{ is the doubtful, unguiet end of Winter « strutting
Al ring is pulsing out of the wakening sail

« flinging

= pulsing

= wakening
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Ban Ads Task 1
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Question 3 of 9
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Supporting ideas

BHREGHER

FEBIFTLE AU A—Fub FRIZEDTTS
Z 2L DILEEIZELINTINS, » -

Much more research needs to be conducted before anyone can say how

serious the advertising problems are.

Some of the most effective advertisements appear on the popular
children's television show SpongeBob SquarePants.

According to the author, schools that want to protect their students from
seeing more advertisements should stop buying textbooks.

Ads for sugary products, junk food, and fast-food restaurants are often
aimed at children and may contribute to poor health.

Research indicates that after watching only one ad, kids remember the
message and want what is being advertised.
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Question 8 of 9
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FELERRICLEELEIEREIETREN?

BELT AMBEFEIN TR ZELTKRAICGDHEERY HF
SFLEIRESFECTED LSO TIZLLVEFE->TLVS, - - -
daverusing. 1T we ming or cnianooa as me wamng grouna ror aauinooa,
then a ban on advertising to kids would rob them of the skills to become
well-informed consumers. Instead, we parents can use advertising to give
our kids the skills to cope in a commercial world.

Parents can make a point of watching television with their children and
explaining commercials. When an ad comes on for cookies, for example,
parents can discuss where cookies fit in the world of food. We can help
kids understand such conditions as "assembly required” or "batteries not
included.” Moreover, parents can help their children evaluate different
kinds of items for sale.

At or around age eight, children begin to understand that commercials
include some form of persuasive intent. If they understand how
advertising works, eight-year-olds will be able to understand how ads are
trying to persuade them. If they see an ad for an item they want, children
can save for it, sacrifice buying something else in order to pay for it, or
choose to keep their money. Children then will understand choice and
have the skills to deal with it. They will be on the road to becoming smart
buyers.

Adapted from Margaret Hastings, "Should We Ban Marketing to Children?" Today's Parent, October
2008.
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Question 1 of 7
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Parents who are well-informed ahout the effects of adverising
and are concerned about protecting their children rarely worry
about the advertisements their children watch.

Junk food advertisers like advertising to children because they
know that children are very easy to influence and that the habits
people form as children will often last the rest of their lives.

When a child sees an advertisement and keeps asking the

parents to buy an advertised product, the parents usually give in,

no matter what the child is asking for.

Most people ignore most of the adverisements they see.

Children may not understand that advertisements are trying to
frick them into buying something.

If an advertisement makes a child want a product, parents can
use that as an opportunity to teach the child how to make smart
choices.

Parents don't usually take the time to check what their children
are watching an TV, so they don't know what advertisements
their children are seeing.

Some ofthe people who argue the hardest in favor of ads for
children earn big profits from the advertising industry, 50 you
canttrust what they say.




Question 2 of 7
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Question 1 of 1
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First, one family in my neighborhood sits down and watches
television together almost every evening. The whole family learns
a lot, which shows that advertising for children is always a good
thing because it brings families together.

Second, children can’t remember commercials anyway, so they
can't be doing kids any harm.

Finally, the arguments against advertising aren't very effective.
Think about it: the advertising industry spends billions of dollars a
year on ads for children. They wouldn't spend all that money if the
ads weren't doing some good. Let's not hurt children by stopping a
good thing.

If anyone doesn't like children's ads, the advertisers should just try
to make them more interesting. The ads are allowed to be shown
on TV, so they shouldn't be banned.
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« From Cognitive-Domain Theory to Assessment Practice.
Randy E. Bennett, Paul Deane, & Peter W. van Rijn. (2016). Educational Psychologist
51, 1, 1-26. DOI: 10.1080/00461520.2016.1141683.

« Key Practices in the English Language Arts (ELA): Linking

Learning Theory, Assessment, and Instruction.

P. Deane, J. Sabatini, G. Feng, J. Sparks, Y. Song, M. Fowles, T. O'Reilly, K. Jueds,
R. Krovetz, & C. Foley (2015), ETS Research Report No. RR-15-17

« A Case Study in Principled Assessment Design: Designing
Assessments to Measure and Support the Development of

Argumentative Reading and Writing Skills. P. Deane & Y. Song (2014),
Psicologia Educativa, Vol. 20, No. 2, pp. 99-108

« Broadening the Scope of Reading Comprehension Using Scenario-
based Assessments: Preliminary Findings and Challenges. J. P.
Sabatini, T. O'Reilly, L. Halderman & K. Bruce (2014), L'Année psychologique, Vol.114
, Issue 04, pp. 693-723

- The Case for Scenario-Based Assessments of Reading Competency
K. M. Sheehan & T. O'Reilly (2012), Chapter in J. Sabatini, E. Albro, & T. O'Reilly
(Editors), Reaching an Understanding: Innovation in How We View Reading
Assessment. R&L Education.
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Question 1 of 7

STATEMENTS Examine Statements: Ban or Allow?

) Directions: Read each statement and decide whether it gives a reason to ban or allow ads intended for
Commercials are usually easy to remember and hard to forget, | children. Click on the statement to select it. Then click in a box under Ban or Allow to indicate which side of the
50 an advertisement can get a lot of people to buy something, issue the statement supports.

even ifitis not good for them. BAN ALLOW

Most healthy adults watched a lot of commercials when they
Were young.

Parents who are well-informed ahout the effects of adverising
and are concerned about protecting their children rarely worry

about the advertisements their children watch. — _— » o » ~ a N
S—=25 -5y ar X (##k

Junk food advertisers like advertising to children because they N 75 S

know that children are very easy to influence and that the habits l//\ } l/) \ b .

BEDMRETEDITHERE -

people form as children will often last the rest of their lives.

When a child sees an advertisement and keeps asking the
parents to buy an advertised product, the parents usually give in,
no matter what the child is asking for. E ) (-)_ é L t 75\ z é

Most people ignore most of the adverisements they see.

Children may not understand that advertisements are trying to
frick them into buying something.

If an advertisement makes a child want a product, parents can
use that as an opportunity to teach the child how to make smart
choices.

Parents don't usually take the time to check what their children
are watching an TV, so they don't know what advertisements
their children are seeing.

Some ofthe people who argue the hardest in favor of ads for
children earn big profits from the advertising industry, 50 you
canttrust what they say.




Question 2 of 7

Argument 1: Claim for banning advertising to children

Claim: We should ban advertising to children because advertisers may try to take advantage of children who
don't realize that commercials are trying to sell them something.

Evidence from the article: According fo research, "It is not until the age of about twelve that most children fully
understand the purpose of advertising."

The evidence
supports the claim
weakens the claim

neither supports nor weakens the claim
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Question 1 of 1

Dear Editor:

Advertising aimed at children under 12 should be allowed for
several reasons.

First, one family in my neighborhood sits down and watches
television together almost every evening. The whole family learns
a lot, which shows that advertising for children is always a good
thing because it brings families together.

Second, children can’t remember commercials anyway, so they
can't be doing kids any harm.

Finally, the arguments against advertising aren't very effective.
Think about it: the advertising industry spends billions of dollars a
year on ads for children. They wouldn't spend all that money if the
ads weren't doing some good. Let's not hurt children by stopping a
good thing.

If anyone doesn't like children's ads, the advertisers should just try
to make them more interesting. The ads are allowed to be shown
on TV, so they shouldn't be banned.

Directions: Read the "Dear Editor" letter. Then write a note
for your classmates in which you identify and explain
problems in the letter's reasoning or use of evidence.

Be sure to focus on the most serious problems.

Type your answer in the box below.
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Broadening the Scope of Reading Comprehension Using
Scenario-based Assessments: Preliminary Findings and
Challenges, J. P. Sabatini, T. O'Reilly, L. Halderman & K. Bruce
(2014), L'Année psychologique, Vol.114 , Issue 04, pp. 693-723

CBAL: Results From Piloting Innovative K-12 Assessments
R. E. Bennett (2011), ETS Research Report No. RR-11-23
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 From Cognitive-Domain Theory to Assessment
Practice. Randy E. Bennett, Paul Deane, & Peter W.
van Rijn. (2016). Educational Psychologist 51, 1, 1-
26. DOI: 10.1080/00461520.2016.1141683.

- Empirical Recovery of Argumentation Learning
Pro?ressmns in Scenario-Based Assessments of
ish Language Arts, P. W. van Rijn, E. A. Graf, &

P. Deane (2014), PS/co/og/a Educativa, Vol. 20, No. 2,
pp. 109-115
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« From Cognitive-Domain Theory to Assessment Practice.
Randy E. Bennett, Paul Deane, & Peter W. van Rijn. (2016).
Educational Psychologist 51, 1, 1-26. DOI:
10.1080/00461520.2016.1141683.

- Empirical Recovery of Argumentation Learning
Progressions in Scenario-Based Assessments of English
Language Arts, P. W. van Rijn, E. A. Graf, & P. Deane (2014),
Psicologia Educativa, Vol. 20, No. 2, pp. 109-115
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(Alves et al., 2011; Connolly et al, 2012; Hayes, 2012; Kaufer et al, 1986;
Miller, 2000; van den Bergh et al, 2001; Wengelin, 2006)
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« A preliminary analysis of keystroke log data from a timed
writing task. Almond, R., Deane, P., Quinlan, T., & Wagner, M. (2012)
ETS Research Report No. RR-12-23). Princeton, NJ: ETS.

« Using Writing Process and Product Features to Assess
Writing Quality and Explore How Those Features Relate to
Other Literacy Tasks. Paul Deane (2014), ETS Research Report no.
RR-14-03.

 Exploring the Feasibility of Using Writing Process Features

to Assess Text Production Skills. Deane, P. and Zhang, M. (2015).
ETS Research Report no. RR-15-26.

 Process Features in Writing: Internal Structure and
Incremental Value Over Product Features. Zhang, Mo, and
Deane, Paul. (2015), ETS Research Report no. RR-15-27.

- Classification of Writing Patterns Using Keystroke Logs. Mo
Zhang, Jiangang Hao, Chen Li, and Paul Deane, IMPS Proceedings 2016.
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1,200

Replay || Siop i 5" Vs
4 || times normal speed 1,000 z 4
Total Time: o0 Wal /
27 minutes 37 seconds o 20 A
Word Rate: g 7m0 ol
5 words per minute § - L T |
Median keypress time: § sw el
0.35 seconds / /
Median pause before 40 Vg
typing a word: 300 =
0.76 seconds 200 ' ) L
Percent of keystrokes 100 " | :f"
in which characters are 0 : iai
inserted not deleted: 001 2 3 4 5 6 7 8 90 1011 12 13 14 15 15 17 18 19 20 21 22 23 24 25 26 27 28 20 30 31 32 33 34 35 3% I
88 percent Minutes
Percent of time cutting, | Document Length -- Cursor Position|
pasting, or jumping
to a different point
in the text: We should not ban advertisements aimed at children. In this new age of technology we can not avoid kids veiwing
70 percent avertisments made for the sole purpose of selling things to them. So why are we trying to take them away.

Typos and seif-correction: |t can be a good learning experience. My mom tells my little sister how much the items she wants cost. Parents can help

6 typos corrected whiletyping |Children to better understand advertisements. Adults shoud sit an have conversations about the purpose of these
the word, commercials.

9 typos not instantly corrected
before adding at least a space, |t doesn't harm children. Most kids do not pay attention to the commercials on during the show that they are watching.

ESTE"L”Q errors not corrected in| The article states "There are no studies that show that these advertisements can be harmful to children”.
Inal supmission
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Replay Stop
1,300
4 || times normal speed 1,600
Total Time: 1,400
16 minutes 46 seconds "
Word Rate: g 120
27 words per minute § 1,000
Median keypress time: 2
(.23 seconds o e
Median pause before &00
typing a word: 400 =
(.39 seconds
Percent of keystrokes 200 ,/
in which characters are 0 el
inserted not deleted: 0 1 2 3 4 5 & 7 8B O 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27 28 20 30 31
91 percent Minutes

Percent of time cutting,
pasting, or jumping
to a different point
in the text:
( percent

Typos and self-correction:

9 typos corrected while typing
the word,

4 typos not instantly corrected
before adding at least a space,

J spelling errors not corrected in

final submission

| think the United States government should not ban adverstising aimed at children under the age of twelve. The reason for
this is because children will not be able to learn in those twelve years. Now yes they will be learning in school and how to

| Document Length -- Cursor Position|

function in the real world but then they will not know how to identify a scam basically.

When you take one advantage of learning away for so many years and then just bring it back in right away children will not
know how to deal with it. It will be a brand new concept and they might not understand. When | was growing up | saw
countless commercial ads that were trying to sell me something. Of course | wanted them but as | got a little older | saw
that they weren't worth it. | probably figured it out when | was around ten years old, two years younger than what they want

us to make the right age for watching ads.

So | believe that if kids see what they are trying to sell you and can decide for themsevles that it isn't worth it is a great life
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Replay || Siop
200 4
times normal speed 8001 I
Total Time: 200 | /’/
15 minutes 33 seconds o I f
Word Rate: g o
10 words per minute E 500 |
Median keypress time: £ _
(.38 seconds o /
Median pause before 300 | J
typing a word: -0 J/—
0.35 seconds A
Percent of keystrokes 100 /
inwhich characters are 0 /J
inserted not deleted: 0o 1 2 3 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27 28 29 30 31
93 percent Minutes T
Percent of time cutting, ‘ Document Length == Cursor Position‘
pasting, or jumping : . : : e
to a different point | beleive that advertisnig doesent need to be band. IN this paragragh it states that people have argued that advertising children is harmless.
in the text: | begun think about the situation a little bit more, if a child is under twelve or ten; most likely they do not have a lot of money in their possesion.
14 percent Therfore they need money from their parents.Usually when a child asks for money the parent responds,"What do you need it for?" or "Why?". If the
parent beleives it is a harmful product for their child they would most likely tell them that the product could be harmful,and tell them why.Every parent
Typos and self-corection:  |and family do things a fittle differently .

7 typos corrected while typing

the word,

J typos not instantly corrected
before adding at least a space,

10 spelling errors not corrected in

final ciihmiccinn

Also | beleive that not all advertising is bad, some incourge responsability, being more active, or getting intuned to nature an also much more.
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times normal speed

Total Time:

33 minutes 27 seconds
Word Rate:

8 words per minute
Median keypress time:

0.25 seconds
Median pause before
typing a word:

0.42 seconds
Percent of keystrokes
in which characters are
inserted not deleted:

70 percent
Percent of time cutting,
pasting, or jumping
to a different point
in the text:

33 percent

Typos and self-correction:

17 typos corrected while typing
the word,

29 typos not instantly corrected
before adding at least a space,

5 spelling errors not corrected in
final submission

18 percent of words edited

while being typed

4

Spelling Errors

1 100 |[TUe Sep 30 13:52:40 EDT 2014

1,000

) AV
i
I~V

1
A
- It

Characters

MML..../V
8] - - - -
o 1 2 3

10 11 12 12 14 15 16 17 12 19 20 21
Minutes

*
4 5 5 7 8 ©

| Document Length - cursor Position|

Should the United States ban advertizing aimed at children? Yes. Ads are everywhere, children see them daily, at school, on the intemet, ect..
Accordin to American Psychological Association studies have shown children can recall the message and want to product after watching the commercial
once, ads may encourage unheathy eating habits, and young children dont understand the porpose of advertising.

Children call recall the message and product of a commercial they have watched once,

Ads for unhealthy food may encourage unhealthy eating habits, studdies show "that eating habits formed as a kid can persist throughout life"

Young children dont understand the porpose of advertising, a worry of children watching t.v. adn have access to the internet where no adult is present
to help the child to understand what they are watching or readin g.

Some counterarguments might be that ads help parents teach skills to becoming a well informed consumer, if children see an ads for a product they
want they

Keystroke Event Number: 2067Position; 1021
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Replay || Stop 650
600
fimes normal speed 550
Total Time: =00
1 minutes 27 seconds o 10
Word Rate: g 400
42 words per minute & 330
Median keypress time: g 300
0.2 seconds 250
Median pause before 200
typing a word: 150
0.21 seconds 100
Percent of keystrokes 50
in which characters are 0
inserted not deleted: 0 1 2 E] 4 5 & 7 8 9 o 11 12 13 14 15 18 17 18 19 20 21 22 23
92 percent Minutes -
Percent of time cutting, ‘ Document Length —- Cursor Position‘
pasting, or jumping ) ) ) . s . .
to a different point mosyt kids dont even relize what they are watching or wgat they are listening to. and if kids do understand they are old enough to know if they are being
in the text: tricked into something or if they arent.
2 percent
Typos and self-correction:
0 typos corrected while typing
the word,
1 typos not instantly corrected
before adding at least a space,
5 spelling errors not correctedin
final submission
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Replay || Siop 700
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Word Rate: g 400
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typing a word: 15 v
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in which characters are 0 -
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to a different point in are state (Utah), are news paper they have different tpices like sports, polatics, weather, crimes, news, but hothing on cimmerational becuase
in the text: parents dont like or care about them.
14 percent Some times | watch them, because some of them are funny or just plain old dumb.
Typos and self-correction:
2 typos corrected while typing
the word,
2 typos not instantly corrected
before adding af least a space,
6 spelling errors not correctedin
final submission
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